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- 1 Introduction

1-1 What are Brand Guidelines?

1-2 Scope of Application



1-1 What are Brand Guidelines?

The NAGASE Brand Guidelines constitute a rule book to ensure
consistency in terms of linguistic and visual representations, which
form the NAGASE Group’s brand image. It includes rules for
appropriately applying and managing the brand.

The NAGASE Group has opportunities to come into contact with
stakeholders in various situations. Using uniform wording, colors,
and design for all these opportunities, such as websites, business
cards, catalogs, and trade fairs, deepens stakeholders’ understanding

of the NAGASE brand and helps raise brand value.

You should strengthen the sense of unity within the NAGAGE
Group and effectively work to increase the NAGASE brand value
by fully understanding the content of these guidelines and properly
using and managing them.

Business cards

Trade fairs Website

Implement Evaluate

Material Catalog
Brand
Plan Guidelines Manage
(management rules)
Ads Office

Appropriate brand use
an
management

Consistent pursuit of brand value



1-2

Scope of Application

The scope that these guidelines are applicable depends on the Group company.

See the attached material for an explanation of “type A” and “type B” group companies.

Reforing e NAGASE & CO. LTD. Type A

Chapter 4

Chapter 5

Item

NAGASE vision P7 Applicable Applicable Applicg?ls ..............................
I i e R TR o

Statement P10 Applicable Applicable Optional
s Rt S .. e I -
R S L ... s - e

Corporate logo P14 Applicable Applicable Not applicable
e = L N o
R S ... T — e o
A e N T M
I e — e — SR I
R R O R .. s T —; N—
I e R T TR B
e pa— = T TR B
e vy I .. e B
e e i — e e
LBusimesscards e P65 ... Applicable . JEERRE - Applicable e e Optional
Ldetterhead e P67 ... Applicable .. JEERR Applicable e e Optional |
0o o OSSO NSO P68 . Applicable .. N Applicable e e Optional |
| Bt SOOI RO P2 Applicable .. N Applicable e e Optional @
Bmplogeetds P Applicable . N Applicable e e Optional |
Emilsgawes P74 . Applicable IR Applicable e e Optional |~
Wesee P7E Applicable . IR Applicable o b Optional ...
Offceenmance P Applicable . EEEERRREE Applicable o b Optional ...
Bwembooths P8O Applicable . I Applicable o B! Optional ..
' Eventproduct explanation panel | P81 Applicable Applicable Optional
R R K e .. T - B B
e Rt e ... T - B B
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2-2 Personality



2-1 NAGASE Vision

What is the NAGASE Vision?

The NAGASE Vision is based on the almost 200 years of history ® Maintaining the highest standards of integrity for almost 200 years
the NAGASE Group has traveled and was built up from the ideas Strengths/ ® Working with partners to enable new technology
of the 6,000 group employees. characteristics @ Driving new technologies with knowledge and experience

® Staying a step ahead of the market to actively offer solutions
It expresses in simple terms what the NAGASE Group’s strengths

are, how it should provide value, and what type of society it wants to
create.

The statement, slogan, and key visuals set in these guidelines were

created to embody the NAGASE vision. . ,
©® We “identify, develop, and expand” new businesses
Value Proposi tion 1. Identify: We discover untappec.1 1F)us'iness opportunities
2. Develop: We convert opportunities into customer value

3. Expand: We deliver solutions to multiple fields and regions

©® We will contribute to a sustainable world where people live with peace

Vision for the Future

of mind




2-2 Personality

What is personality?

The NAGASE brand reflects our personality and world view, and is
expressed by using terms and adjectives that make it easy to
envision.

These terms and adjectives should be used when creating messages
so all stakeholders receive a consistent, universal message.

B Red = critical
B Orange = important

O Recommended X Prohibited
1mages 1mages

® Patient X Opulent

©® Committed X Showy

® Constant X Grand

® Rational X Refined

® Intelligent

® Strong

® Passionate

@ Active

Gentle
& %
c)\,ea o “ %,
' ® Patient
® Committed
3 ; ®Kind B
& ® ConStant i e Simple Z
éb i ®Serene | o%,
) ® Rational ot . CH
} ran
® Intelligent-. P
@
§ ® Cool ® Approachable
:‘3 ® Calm ® Cute
5 ® Stylish ... ®Sociable
o
" @ Noble ® Sunny
® Mature ) ® Enjoyable
A ® Graceful : :_‘: . ® Cheerful
S . §’7
%) +" @ Luxurious :Bo.ld
BT D
i @ Strong .
S; : 3 B
oo%} ® Passionate ) \‘e\‘)
% W

Dynamic

Alpuani4
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3-3 Brand Name



3-1 Statement

What is a statement?

The statement expresses in creative wording the promise that the
NAGASE Group has made with society regarding the future, which
indicates the NAGASE vision.

The purpose of the statement is to increase, both inside and outside
the company, understanding of the NAGASE vision and strengthen
identification with the future that the NAGASE Group wants to
realize.

It is possible to create a uniform brand image if all employees
properly understand the meaning of the statement and continually
communicate that meaning to people inside and outside the compa-
ny using the same words.

With integrity,

we bring ideas together.
We bring people together.
We bring it all to life.

Over almost 200 years,
We've worked alongside
our customers and partners

to move industry forward

by offering vision and innovative solutions.

Staying a step ahead of the market,
We remain committed
to driving new technologies

that contribute to a better society.

10



3-2 Slogan

What is a slogan

Describes the value proposition “identify, develop, and expand”in a
single word.

Describes NAGASE Group’s role in the industry and society as a
company that brings ideas, companies, and people together to
enhance business.

Similar wording to the phrases used in the first paragraph of the
statement.

Bringing it all together

11



3-3 Brand Name

The following stipulates the group name and how it should be written in documents.
*'This simply stipulates the group name and how it should be written for communication purposes, it does not apply to legal and financial documents.

B How the group name should be written in documents.

Language How it should be written. Details Examples of improper use
NAGASE “NAGASE” is written in English all in capitals, and “ )V — 7 (group)” is LN it f P s B
iz NAGASEZ v—7 written in katakana. >< RETN—T FHET N7
English NAGASE “NAGASE” is written all i itals, and only the “G” in “Group” is capitalized XN G NAGASE GROUP
nglis NAGASE Group is written all in capitals, and only the “G” in “Group” is capitalized. agase Group.
Chinese KA Witten only in Chinese characters. Latin alphabet may not be used. X Nagase 7]\ KiliGroup

B How the company name should appear in documents (NAGASE & CO. LTD. only)

Language How it should be written. Details Examples of improper use
Official name | RifipE SEMR 24k 'The name includes “PRE 43 #]. written in katakana. >< E e (k)
Japanese |
. N The name is written in Chinese characters without the “bka\ &4t .
Abbreviated name | RHREE S It may not be written in katakana or the Latin alphabet. X 2 NAGASE, F7¢
English Official name | NAGASE & CO., LTD. It is written all in capitals. Small letters may not be used. X Nagase & Co., Ltd.
Official name | Kjir= ik £t The name includes “BRa\ &1t >< Kl (k)
Chinese ...........................
. o The name is written in Chinese characters without “pfX ;2> 4t.” .
Abbreviated name | <9817l Be sure to include “j#:lk.” The Latin alphabet may not be used. >< K NAGASE

12



4 Visual Expressions

4-1-1 Corporate Logo

4-1-2 Company Name Logo

4-1-3 Corporate Logo + Company Name Logo
4-1-4 “NAGASE Group” Logo

4-1-5 Design with Endorsement Logo

4-1-6 Design with Tagline

4-1-7 NAGASE Group + Design with Tagline
4-2 Corporate Colors / Color Palette

4-3 Typeface

4-4 Photographic Images

4-5 Key Visuals

4-6 Company Emblem




4-1-1 Corporate Logo Basic Logo

The corporate logo is depicted below. The color scheme should employ the designated colors to match the particular use. However,

it is also possible to use gold (silver) leaf or other printing processes, use on metal plates, etc.

m Colors

Recommended colors

Two-color printing—NAGASE RED and black
DIC 234
% For Pantone,
use Pantone 1945C
(approximate value)

DIC 582

*For Pantone,
use Pantone Black
(approximate value)

CMYK

For four-color printing on paper, etc.

. €25 + M100 + Y65%

. K100%

RGB

For digital media, such as the Internet.

. R192 + G20 + B67

. RO + GO + BO

Monochrome m White-on-black

If it is not possible to print in color, the monochrome version should be used.

A NAGASE un.-

If there is a color background and it is difficult to see the logo, white letters on a black background should be used.

A NAGASE

14



4-1-1 Proportion Rules

'The proportions of the corporate logo are given below.

m Proportions

Let the height of the letter E be the reference length A.
The height of the symbol should be 1.3 A.
In addition, there should be 0.25 A negative space between the symbol and the logo lettering.

6.05A

15



4-1-1 Negative Space Rules and Minimum Size

If elements such as lettering or lines are placed around the logo, there should be at least the following negative space between the logo and other elements. In addition,

taking into account legibility of the logo, the minimum size was set as given below.

m Negative space rule

Let the height of the letter E be the reference length A.
‘There should be at least 0.35 A negative space all around the logo.

0.35 A or more

0.35 A or more 3

0.35 A or more 3 i i j

0.35 A or more

m Minimum size

Taking into account legibility, the minimum vertical size has been set to 4 mm.

4mm | AN NAGASE

16



4-1-1 Background Color Rules

The color of the logo should be chosen to match the background color in order to ensure the logo’s visibility. Even if using colors other than the example ones,
factors such as hue, clarity, and shading should be taken into consideration to properly display the logo.

m Background: NAGASE RED
Logo: Color

% ANAGASE
s ANAGASE
0 ANAGASE
o ANAGASE
o SANAGASE

50%

60%

70%

80%

90%

100%

Ik

m Background: NAGASE RED
Logo: White lettering

0% /
10% /
20% /
30% /
40% /

2N A\ NAGASE
78 A NAGASE
N A NAGASE

{1
i

8 & NAGASE
N > NAGASE

As indicated above, if the shade of NAGASE RED is 60% or greater, white lettering is recommended.

m Background: Black
Logo: Color

*% ANAGASE
s ANAGASE
o ANAGASE
s ANAGASE

40%

50%

60%

70%

80%

90%

100%

m Background: Black
Logo: White lettering

0% /
10% /
20% /
30% /

N 5 NAGASE
N A NAGASE
N 5 NAGASE
N 5 NAGASE
N 5\ NAGASE
N A NAGASE

As indicated above, if the shade of gray is 50% or greater, white lettering is recommended.

17



4-1-5

Examples of Prohibited Use

Be sure not to change the logo in any way, such as using a different color or altering its shape,

as shown below, because doing so undermines the corporate image.

Do not use a different color.

Do not place elements closer than that stipulated
by negative space rules.

Do not change the balance between the elements.

NAGASE Group

Nag ‘75
Chenite X\

Do not use italic.

Nagase QY
Cherm. N

NAGASE Gro

Do not place the logo on a background
that negatively impacts its visibility.

[l

Do not add a shadow.

Do not place the logo on a photo or illustration
that negatively impacts its visibility.




4-1-2 Company Logo | Basic logo

The following logo should be used for the company name.
However, it should not be used in text. The color is black (100%)

m Japanese (horizontal)

REBEXRKIARML

m English

NAGASE & CO,LTD.

m Chinese (horizontal)

K=l kXS4t

. m Japanese (vertical)

o S S S A R 286

- m Chinese (vertical)

K2 S A

19



4-1-2 | Proportion Rules

The proportions of the company name logo are given below.

m Japanese (horizontal)

m English

‘. NAGASE & CO,,LTD.

13.81A
m Chinese (horizontal)
KRR A

8.37A

. m Japanese (vertical)

8.30A

m Chinese (vertical)

8.27A

20



4-1-2 Company Logo | Examples of Prohibited Use

Be sure not to change the logo in any way, such as using a different color or altering its shape,

as shown below, because doing so undermines the corporate image. (same for Japan and overseas)

Do not use a different color. Do not change the balance between the elements. Do not add a shadow.

REESGASH RIBBE ¥ tant REESGRA ST

Do not add an outline to letters. Do not use italic. Do not vertically compress the letters.

Do not place elements closer than that stipulated
by negative space rules.

Do not place the logo on a background
that negatively impacts its visibility.

[l

Do not place the logo on a photo or illustration
that negatively impacts its visibility.

REEFRKART
NAGA AR

RHESGA R EmERERat



4-1-3 | Corporate Logo and Company Name Logo | Combination Designs (NAGASE & CO.LTD.)

The combination of the corporate logo and company name logo is shown elow.

The color scheme is based on that for the corporate logo (p. 14).

m Japanese

The company name logo is placed center under the corporate logo.

ANAGASE

REBEFRKIART

m English

The same as above.

ANAGASE

NAGASE & CO,LTD.

m Chinese

The same as above.

A NAGASE

A=A AR ST



4-1-3 Corporate Logo and Company Name Logo

Examples of Group Company Combinations

Combinations of the corporate logo and group company names are shown below.

For Japanese, the Hiragino-kaku-go W4 (% /f3W4) font is used, and for European languages, Myriad Semibold.

The color scheme is based on that for the corporate logo (p. 14).

m Nagase Chemical Co. Ltd.

m Nagase Singapore (Pte) Ltd.

A NAGASE

FTHAETIAIKRARHT

ANAGASE

FTHETZAF v I AR a1t

A NAGASE

RE(FE)ERAHE

MANAGASE

Nagase Chemical Co., Ltd.

MANAGASE

Nagase Plastics Co., Ltd.

A NAGASE

Nagase (Hong Kong) Ltd.

MANAGASE

Nagase Singapore (Pte) Ltd.



4-1-3 Corporate Logo and Company Name Logo | Proportion Rules

The proportions when using a combination with the company name logo are given below.

m Japanese
Let the height of the letter E be the reference length A.
'The height of the Group name should be 0.5 A

There should also be 0.35 A negative space between the A N A A E A
corporate logo and group name.

REERRRSH on

m English

Same as above. ‘

AGASE : CO. LTD, A

J 0.35A

m Chinese

Same as above.

,,,,,,,,,,,,, | 0.35A

s Tl |27 5= W= - oA




4-1-3 Corporate Logo and Company Name Logo | Group Companies—Proportion Rules

'The proportions for combinations with a group company name are given below.

m Group company name in Japanese
'The Hiragino-kaku-go W4 font should be used for the

group company name. It is recommended that the space

between characters be adjusted when using in combina-

tion with a company name. Aspects such as size and

placement are the same as those given on the previous A

page. 0.35A
0.5A

m Group company name in English
The Myriad Semibold font is used for the name of the

group company. Cunning, the spacing between letters,

should be set to automatic. Unlike the proportion rules

for Japanese, the height of the letter N in “Nagase-" of
the group company name in English should be 0.4 A.

“For European fonts, the letters G, S, and C are

generally slightly larger than N. Therefore the combi-
nation should use the letter N for the reference length.

m If creating a logo for another language, it should be done based on English so as not to undermine the image.

26



4-1-3 Corporate Logo and Company Name Logo = Negative Space Rules

If elements such as lettering or lines are placed around the logo,
there should be at least the following negative space between the logo and other elements.
These rules also apply to group companies.

| | Japanese 0.35 A or more

Let the height of the letter E be the reference length 0.35 A or more | |
A.There should be at least 0.35 A negative space all !

around the logo.

m English 0.35 mr more
The same as above. 0.35 Ao more T |

 NAGASE&XCO,LTD.

J

P I 0.35 A or more

k]

0.35 A or more

m Chinese

The same as above.

0.35 A or more

27



4-1-3 Corporate Logo and Company Name Logo | Examples of Prohibited Use

Be sure not to change the logo in any way, such as using a different color or altering its shape,

as shown below, because doing so undermines the corporate image. (the same for Japan, overseas, and group companies)

Do not add a shadow.

Do not use a different color. Do not change the balance between the elements.

A NAGASE
RFEE A=t

Do not add an outline to letters.

R AL INA

Do not place elements closer than that stipulated
by negative space rules.

Do not place the logo on a background
that negatively impacts its visibility.

it

Do not place the logo on a photo or illustration
that negatively impacts its visibility.

ANAGASE

28



4-1-4 | “NAGASE Group”Logo = Basic Logo

The “NAGASE Group”logo is shown below.
The color scheme is based on the one for the corporate logo (p 14).

m Basic logo
NAGASE is written in all capitals, but only the “G”in “group”is capitalized.

NAGASE Group

29



4-1-4 | “NAGASE Group”Logo = Proportion Rules

Proportions of the “NAGASE Group” logo are given below.

m Proportions

Let the height of the letter N be the reference length A. The horizontal length of the logo should be 10.92 A.
Furthermore, let the horizontal length of the letter E be the reference length B. There should be 0.8 B negative space between NAGASE and Group.

0.8B

e

rou

AGASE

10.92A

30



4-1-4 “NAGASE Group”Logo | Negative Space Rules

If elements such as lettering or lines are placed around the logo, there should be at

least the following negative space between the logo and other elements.

m Negative space rules
Let the height of the letter N be the reference length A. There should be at least 0.35 A negative space on all sides of the logo.

0.35 A or more

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

i i 10.35 A or more

0.35 A or more

31



4-1-4 | “NAGASE Group” Logo

Examples of Prohibited Use

Be sure not to change the logo in any way, such as using a different color or altering its shape,

as shown below, because doing so undermines the corporate image.

Do not use a different color.

NAGASK Group

Do not place elements closer than that stipulated
by negative space rules.

NAGA

NAG

Do not change the balance between the elements.

Do not use italic.

NAGASK Group

Do not place the logo on a background
that negatively impacts its visibility.

fidiil

Do not add a shadow.

NAGA

Do not vertically compress the letters.

NAGA Group

Do not place the logo on a photo or illustration
that negatively impacts its visibility.




4-1-5 Design with Endorsement Logo Combinations with Company Logos

If a company uses its own logo with the “NAGASE Group” logo, the” NAGASE Group” logo is placed center under the group comgany logo. (For
the endorsement logo, only the lettering is used because it is not possible to use the proper size of the NAGASE “DN” symbol.)

m Basic combinations

Let the horizontal length of the logo be the reference length A. The basic method is to have the horizontal
length of “NAGASE Group” equal around 0.5-0.7 A. (There is flexibility in the size because there is not a set
size or shape for the logos of the various group companies, and the optimal balance is different for each one.)
It should be noted that in cases that a balance cannot be found using these rules, the logo can be approved as

irregular use, as was done for HAYASHIBARA (see p. 35).

T NAGASE Growp NAGASE Grou

0.7A 1 0.6A

Because the size and shape of each company’s logo determines how
the space should be balanced, the logo is combined with each compa-
ny’s logo and placed to ensure a proper balance. Use NAGASE
ChemteX and HAYASHIBARA as reference.

NAGASE Group

0.5A

33



4-1-5 Design with Endorsement Logo Reference Examples: Nagase ChemteX and HAYASHIBARA

The Nagase ChemteX and HAYASHIBARA logos are used with “NAGASE Group.”
The color scheme for “NAGASE Group”is based on that for the corporate logo (p. 14).

m Reference example
Only the lettering “NAGASE Group” appears under the logo.

o =
Nagase QN
ChemteX '\

NAGASE Group

HAYASHIBARA

NAGASE Group



4-1-5 Design with Endorsement Logo Proportion Rules—Nagase ChemteX and HAYASHIBARA

'The proportions for the Nagase ChemteX and HAYASHIBARA endorsement logos are given below.

Using the following as reference, a balanced combination should be created for each group company.

m Nagase ChemteX (basic proportions) m HAYASHIBARA (irregular use)

Let the horizontal length of the logo be the reference length A, and horizontal Let the horizontal length of “HAYASHIBARA”be the reference length A.'The
length of “NAGASE Group” should be 0.7 A. horizontal length of “NAGASE Group” should be the same size A. Further-
Furthermore, let the height of the logo be the reference length B. The space more, let the height of the logo be the reference length B. There should be 0.2
between the company logo and “NAGASE Group” should be 0.1 B. B negative space between the corporate logo and “NAGASE Group.”

Nagase\V
3 N

A

0.7A

35



4-1-5 Design with Endorsement Logo Negative Space Rules-Nagase ChemteX and HAYASHIBARA

If elements such as lettering or lines are placed around the logo,
there should be at least the following negative space between the logo and other elements.

Using the following as reference, there should be similar negative space for each group company.

m Negative space rules

Let the height of the overall logo be the reference length A. There should be at
least 0.1 A negative space on all sides of the logo.

0.1 A or more

“_,{ 0.1 A or more

[

IO.lermore P ‘

o =
 Nagase WYV

«  ChemteX '\ '

I 0.1 A or more

1
i1
—
I
1

) I 0.1 A or more }‘—‘{

}‘—'{ 0.1 A or more

0.1 A or more



4-1-5 Design with Endorsement Logo

Examples of Prohibited Use

Be sure not to change the logo in any way, such as using a different color or altering its shape,

as shown below, because doing so undermines the corporate image. (same for all companies)

Do not use a different color.

Do not place elements closer than that stipulated
by negative space rules.

Do not change the balance between the elements.

NAGASE Group

Nag ‘75
Chenite X\

Do not use italic.

Nagase QY
Cherm. N

NAGASE Gro

Do not place the logo on a background
that negatively impacts its visibility.

Do not add a shadow.

Do not place the logo on a photo or illustration
that negatively impacts its visibility.

[l



4-1-6 Design with Tagline

The corporate logo with tagline is shown below.

The color scheme is based on the one for the corporate logo (p. 14).

m Design with tagline

The tagline uses black lettering and is placed center under the corporate logo.

MANAGASE

Bringing it all together

38



4-1-6 Design with Tagline Proportion Rules

Proportions when using the corporate logo with tagline are given below.

m Proportions

Let the horizontal length of “NAGASE” be the reference length A. The horizontal length of the tagline should also
be A. Furthermore, let the height of the letter E be the reference length B. There should also be 0.35 B negative space
between the logo and tagline.

r

A

39



4-1-6 Design with Tagline Negative Space Rules

If elements such as lettering or lines are placed around the logo, there should be at

least the following negative space between the logo and other elements.

m Negative space rule
Let the height of the letter E be the reference length A. There should be at least 0.35 A negative space on all sides of the logo.

0.35 A or more

P —

0.35 A or more

40



4-1-6 Design with Tagline Examples of Prohibited Use

Be sure not to change the logo in any way, such as using a different color or altering its shape,

as shown below, because doing so undermines the corporate image.

Do not use a different color. Do not change the balance between the elements.

ot g itall

AN

9ethe,

AN SE

Bringin

ASE

it alNpgether

Do not use italic.

ASE

Bringing J all tsgether

Do not place elements closer than that stipulated
by negative space rules.

Do not place the logo on a background
that negatively impacts its visibility.

fliisill

Do not add a shadow.
ANAGASE
Bringing/ftal

Do not place the logo on a photo or illustration
that negatively impacts its visibility.

41



4-1-7 | Design That Combines NAGASE Group and Tagline | Basic Logo

The combination of the “NAGASE Group” logo and tagline is shown below.
The color scheme is based on the one for the corporate logo (p. 14).

m Design with tagline
The tagline uses black lettering and is placed center under the “NAGASE Group” logo.

NAGASE Group

Bringing it all together

42



4-1-2 Negative Space Rules

If elements such as lettering or lines are placed around the logo,

there should be at least the following negative space between the logo and other elements.

m Japanese (horizontal)
Let the height of the logo be the reference length A. There should be at least 0.35 A negative space on all sides of the logo.

1 0.35 A or more

|
2

| REEEGRAST

‘:j 1 0.35 A or more

- -

0.35 A or more 0.35 A or more

m English
Let the height of the letter N be the reference length A. There should be at least 0.35 A negative space on all sides of the logo.

m Chinese (horizontal)
Let the height of the logo be the reference length A. There should be at least 0.35 A negative space on all sides of the logo.

0.35 A or more 0.35 A or more

m Japanese (vertical)

Let the horizontal length of the logo
be the reference length A.
There should be at least 0.35 A

negative space on all sides of the logo.

N 1 1 035A0rmore

#

G

_ .t 035Aormore

e

0.35 A or more

m Chinese (vertical)

Let the horizontal length of the logo
be the reference length A.
There should be at least 0.35 A

negative space on all sides of the logo.

11 0.35 A or more

\

L T 0.35Aormore
4 H
0.35 A or more

21



4-1-7 Design That Combines NAGASE Group and Tagline Proportion Rules

'The proportions when using the tagline with the “NAGASE Group”logo are given below.

m Proportions

Let the horizontal length of “NAGASE Group” be the reference length A. The horizontal length of the tagline should be 0.7 A.
In addition, let the height of the letter N be the reference length B, there should be 0.2 B negative space between the logo and the tagline.

| A |

'NAGASE Grou

0.7A |
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4-1-7 Design That Combines NAGASE Group and Tagline Negative Space Rules

If elements such as lettering or lines are placed around the logo, there should be at least the following negative space

between the logo and other elements.

| Negative space I'UIC
Let the height of the letter N be the reference length A. There should be least 0.35 A negative space on all sides of the logo.

= -
| roup
Bringing it all together
T T e
—
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4-1-7 Design That Combines NAGASE Group and Tagline Examples of Prohibited Use

Be sure not to change the logo in any way, such as using a different color or altering its shape, as shown below, because
doing so undermines the corporate image.

Do not use a different color. Do not change the balance between the elements. Do not add a shadow.

NAGA Group NAG Group NAGA Group

Do not use italic. Do not vertically compress the letters.

NAGASK Group NAGASK Group

Do not place elements closer than that stipulated Do not place the logo on a background Do not place the logo on a photo or illustration
by negative space rules. that negatively impacts its visibility. that negatively impacts its visibility.

e |t




4-2 | Corporate Colors | Color Palette

The corporate colors are the color scheme that represents the company and consists of two colors—NAGASE RED and black. The color palette

includes recommended colors that can be used to supplement the corporate colors, and the following colors can be used as secondary colors.

m Corporate colors
NAGASE RED and black should be

used. Furthermore, graduations of these

DIC 234

* For Pantone, Pantone 1945C
(approximate value)

DIC 582

* For Pantone, Pantone Black
(approximate value)

colors can be used for ads, etc. CMYK C25+M100 + Y65% CMYK K100%

RGB R192 + G20 + B67

RGB RO+ GO+ B0

Graduations of these colors can be used for ads, etc. Graduations of these colors can be used for ads, etc.

m Corporate colors

If it is necessary to use colors other than the corporate colors, the following ones should be used. The deep colors are for providing accent on pages and

clearly differentiating items. The light colors should be used for tables, etc. It is recommended, however, the fewest number of colors as possible be used.

Dark colors
CMYK  M60 +Y50% C10 + M20 + Y80% C25 + M30 + Y60% C40 +Y80 + K5% C80 + M30 + Y10 + K20% C50 + M60 + Y10%
RGB R239 + G133 + B109 R235 + G203 + B67 R202 + G178 + B114 R165 + G201 + B8O G122 + B169 R145 + G112 + B165
Light colors
CMYK  C25+ M30% C3 + M5 +Y35% C10 + M15 + Y30% C20 +Y30% C30 + M10 + Y3% C15 + M25 +Y5 C3 +M30 +Y15%

RGB R250 + G207 + B177 R251 + G240 + B184 R234 + G218 + B185 R214 + G233 + B196 R187 + G212 + B235 G220 + G199 + B218 R243 + G197 + B198



4-3

Typeface (designated font)

Japanese

For Japanese, the Mincho (%) Ryumin () 2773 >) family of fonts should be used for main text, and the Gothic Hiragino (£ Z7./) family of
fonts, for secondary text.

* If ordering products, the following fonts should be designated.

* Refer to page 50 when creating material for in-house use, etc.

m Japanese text (Mincho)

For main text, the Ryumin family of fonts should be used. (Weights
[thickness] other than those listed below can also be used.)

V293 ¥RKL

a3y M-KL

V23 ¥B-KL

MR W ARV O FR R
HVY)ZBMPEILTIELTEL
TAYIEAF I ray Aty

[N PIE e e sl ) W AR (o =
HWIRBNELTIILTEL
TADIAAF 7 Ay Ay

MRS W AR OB O R
DI RBPELITIILTEL
TAODIFAF 7 ray v Aty

m Japanese text (Gothic)

The following Hiragino family of fonts should be used for items

that are viewed from a distance or for which Mincho is difficult to
read. (Weights [thickness] other than those listed below can also be

used.)

eI ¥/ W1

EIF/ W3

v 7 ¥/ We

FHRFIRE AN CNRIES
HWOABNELIFISLIEE
FADIANFI AT AY

HBRFIRE RN CEFRES
HWSIZEMhELIFISLIEZ
PADIANFI A A®Y

HRFIREFAIARANTCHFRES
BWSIZABDELIFIEILIEE
PAIIAAXFITAY I A€
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4-3 | Typeface (designated font) European Languages

For European languages, the Adobe Caslon family of fonts should be used for main text, and the Myriad family, for secondary text.

m European languages (Sarif)

The Abode Caslon family of fonts should be used for main text.
(In addition to the ones given below, italic can also be used).

Adobe Casln ke ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789/@&?!":;.,

Adobe Caton semibeld - ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789/@&:?!:;.,

agbeCulnboid - ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789/@&?!:;.,

m European languages (Sans-serif))

The following Myriad family of fonts should be used for items that
are viewed from a distance or for which Sarif is difficult to read.

(In addition to the ones given below, italic can also be used).

Myrind Regular ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789/@&?!;;.,

Myriad Semibold ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789/@&?!:;.,

Myrisd Bold ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789/@&?!:;.,
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4-3 Typeface (designated font) Chinese

For Chinese, the Mincho FOTC-AR (FOTC-3Z) family of fonts should be used for main text, and the Gothic Hiragino family of fonts, for
secondary text.

* If ordering products, the following fonts should be designated. However, an extremely limited number of Chinese fonts are available in Japan.
Furthermore, slightly different font names are used in China, and a font close to the designated one can be used.

m Chinese (Mincho) m Chinese (Gothic)

For main text, the FOTC-AR family of fonts should be used.

FOTC- Stk —
(FOT-ARBaoSong2GB
Light)

FOTC- Uil KRR
(FOT-ARDabiaoSong GB
Heavy)

FOTC- SUMFFHAR
(FOT-ARSong GB
Ultra)

HRSTIAID S A LA TR A
TP A IR IR AU 3 A
IRFVLIF2E SR TAT AR

H ARG e b A7 A R
TP [0 P 5 AT A R
I SUR TAT S ARA AR Bl

The following Hiragino family of fonts should be used for items

that are viewed from a distance or for which Mincho is difficult to

read.

€I M kb W3
(Hiragino Sans GB W3)

b 7 ¥ £ T i ki We
(Hiragino Sans GB W6)

PXAED R AW FRUAFERE
FIP A [ S MRS RIS
RFCILFFEE XK T T AR AREA

R DRl FUFERE
FIFP A B L R ERS
RFEILFAE R T AT SRR
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4-3 | Typeface (designated font)

Recommended Fonts

If there is no designated font or the material is created in house, the following recommended fonts should be used.

m Japanese (Mincho)

wew EGEHATE AU S
DS BNEIF IS
FAYZANF s Aty

B Japanese (Gothic)

wear BEFIREAIANAEC/EFRES
HLIABEMNSKIFISLIEE
TADIFDWF 073 REY

m European languages (Serif)

Times NewRoman - ABCDEFGHIJKLMNOPQRSTUVWXYZ

and other font families

abcdefghijklmnopqrstuvwxyz
0123456789/@&:?":;.,

m European languages (Sans-serif)

Avial and other ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789/@&?!":;.,

m Chinese (Mincho)

A L SAE L AP LA R R
AT A S RS
FIGARITELLS T2 SR TAT e

For Chinese, the closest one available
on the computer should be used.

m Chinese (Gothic)

For Chinese, the closest one available
on the computer should be used.

AR S Ra LRI T BRR
AFP A M S KA
FIERFTILFAEX R TITER
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4-4 Photographic Images NAGASE History

The following recommended photographic images should be used as reference when selecting photos.

(O Recommended photographic images X Prohibited images

Urokogataya Founder: Denbei Nagase

Safflower Safflower dye




4-4 | Photographic Images

NAGASE People

The following recommended photographic images should be used as reference when selecting photos. The prohibited images should not be used

because they undermine the image of the company.

(O Recommended images

Employees working in a bright, intellectual atmosphere

Employees enthusiastically doing their jobs

F T — AT T

Employees working hard out in the field

/

| -

X Prohibited images

The following images should not be used because they undermine the image

of the company.

Employee who communicate an
arrogant attitude

Excessively casual
4

Humorous
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4-4 | Photographic Images | NAGASE Workstyle

The following recommended photographic images should be used as reference when selecting photos. The prohibited images should not be used

because they undermine the image of the company.

(O Recommended images X Prohibited images

The following images should not be used because they undermine the image

of the company.

Partners who respect each other Working together to create business

Conflict between partners Lifeless atmosphere

Unilaterally being told what to do Unilaterally pushing through




4-4 | Photographic Images | NAGASE Global Network

The following recommended photographic images should be used as reference when selecting photos.

(O Recommended images X Prohibited images

Extensive, complex network Interconnected network

Lively, dynamic network




4-4 | Photographic Images | NAGASE for Society

The following recommended photographic images should be used as reference when selecting photos. The prohibited images should not be used

because they undermine the image of the company.

(O Recommended images X Prohibited images
The following images should not be used because they undermine the image
of the company.

Society in which technology and nature coexist Technologically-advance comfortable society

Society that stresses only Society that stresses only nature
technology to excess to excess

Safe, secure society

F




4-5 Key Visuals Main Visuals

When creating material, the following main visuals should be used because they establish a uniform design tone for the various group companies.

m Main visuals

NAGASE-Scape, an amalgamation of various icons
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4-5 | Key Visuals

Permissible Icons

When creating material, the following icons should be used because they establish a uniform design tone for the various group companies

m Main visuals

The following is a table of icons for different domains and geographical areas

01 Chemicals and Plastic

02 Electronics

03 Cars

04 Medical

05 Cosmetics and Household

0
W g __| ¥ o s :
| . .
Gy &R 0L ¥ X "o B rell
|
06 Food and Agriculture 07 Bio 08 Energy 09 Environment 10 Businessman, Businesswoman
W\ N\

® % o

@

ePe L=

11 Geography: China

e

11 Geography: England

b

11 Geography: Germany

11 Geography: Japan

i TT

11 Geography: Mexico

A

11 Geography: Singapore

1

11 Geography: Thailand

i 4

11 Geography: USA
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4-5 Key Visuals Expansion Design Examples

This is an example of using the NAGASE-Scape, the main visual.
It should be used for items as shown below.

m Expansion design example

A band is drawn across one part, and various icons inserted. ANAGASE

Bringing it all together

With integrity,

we bring ideas together.
We bring people together.
We bring it all to life.

Over almost 200 years,

we've worked alongside our custome

to move industry forward L

by offering vision and innovative solutions.

Staying a step ahead of the market,
we remain committed to driving new technologies
that contribute to a better society.

Since 1832




4-6 Company Emblem | Basic Design

The new company emblem is a refined version of the DN mark, which was been used throughout the ages by NAGASE & CO. LTD.

It uses a single color, black. (If making use of a metal texture, the color of the material itself can be used.)

m Basic design
This is a symbol that combines scales and the letters DN. It has been refined

by using a new font and overlapping letters, etc.

DIC 582

* For Pantone, use Pantone Black
(approximate value)
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4-6 Company Emblem Proportion Rules

The proportions of the company emblem are given below.

The letters DN are enclosed within an equilateral triangle.

m Proportions

An equilateral triangle with 60° angles is used.
Taking into consideration the overall balance, the letters DN should be placed
slightly to the right of center of the triangle

60° ——

60°

0.46B
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4-6 Company Emblem Negative Space Rules

If elements such as lettering or lines are placed around the emblem, there should be at least the following negative space between the emblem and

other elements.

m Negative space rule
Let the height of the triangle be the reference length A. There should be at

least 0.2 A negative space on all sides of the company emblem. 0.2 A or more

0.2 A or more

,,,,,,,,,,,,,,,,,,,,

0.2 A or more

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

0.2 A or more

61



4-6 Company Emblem Examples of Prohibited Use

Be sure not to change the logo in any way, such as using a different color or altering its shape, as shown below, because
doing so undermines the corporate image.

Do not use a different color. Do not change the balance between the elements.

NAGA Group NAG Group

Do not use italic.

NAGASK Group

Do not place elements closer than that stipulated Do not place the logo on a background
by negative space rules. that negatively impacts its visibility.

|

Do not add a shadow.

NAGASK Group

Do not vertically compress the letters.

NAGA Group

Do not place the logo on a photo or illustration
that negatively impacts its visibility.
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5-1-1 Design System = Business Cards

'The business card design for type A group companies is given below. Refer to the
delivery data if more detailed information is needed.

(5#t79r>] m Front
M NAGASE
Gowry  m Front

Size: 91 mm x 55 mm

Font: (Japanese) Ryumin R-KL; (English/numbers) Adobe Caslon Regular

Units: mm.

40.5

7 pt., spacing 9.5pt. 3 - - . 1.5

ﬁh{%lirhﬂll:ElM*/J FHIT 5-1 ‘
Tel 03-3665-xxxx Fax: 03-3665- Xxx

13pt E mail: taro.heisei@nagase.co.jp

‘http //www.nagase.co.jp/

7 pt., spacing 9.5pt.

% After considering a balance when company's names and the names of organization, etc.

don't fit into a party, we assume that it's possible to adjust the suitable size.

m Front

MNAGASE

m Back
Font = Adobe Caslon Regular

1t ———1

7 pt., spacing 9.5pt. —

2.6 i NAGASE &CO.,LTD. |

~5-1 Nihonbashi-Kobunacho 1 15
Chuo-Ku Tokyo 103-8355 JAPAN
Tel: +81-3-3665-x0cx

Fax: +81-3-3665-xxxx

fEfmail: taro.heisei@nagase.co.jp

— Pubhc & Investor Relations Section

Finance Division

http://www.nagase.co.jp/

35

7 pt., spacing 9.5pt.

For Group company names, the same specifications as those for the logo are used,

and Nagase— is used (Only the first letter of words are capitalized).
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5-1-1

Design System

Business Cards (endorsement-type group company example)

Type B group companies may also use the design if they desire.
In that case, the color of the line on the front may be changed to match the corporate color of the particular company. (NAGASE RED is always
used for the line on the back.)

m Nagase ChemteX

A design with a uniform feel was created by changing the color of the line on the side to blue to match

the logo color. (This can only be done for the front, not for the back.)

* Because it was expected that that the email address would be longer than NAGASE, slight adjustments

are required such as eliminating the word “e-mail” or moving the address slightly to the left.

[Front]

[Back]
NAGASE RED

is used for the line color.

There should be a margin of at least 5 mm.

—

W Es R
PARETS - LR
ARG

PR KRR

NAGASE Group

FHETLT Y Rttt

T550-8668
KB LT 1-1-17 :
Tel: 06-6535-2582 Fax: 06-6535-2174
E-mail: taro.heisei@nngasechemtex.cojpﬁ
http://www.nagasechemtex.co.jp/ |

Taro Heisei

Section Manager
Finance Division

o =
Nagase QS
ChemteX '\

NAGASE Group

Public & Investor Relations Section

Nagase ChemteX Corporation
1-1-17 Shinmachi Nishi-ku

Osaka 550-8668 JAPAN

Tel: +81-6-6535-2582

Fax: +81-6-6535-2174

E-mail: taro.heisei@nagasechemtex.co.jp
http://www.nagasechemtex.co.jp/

m HAYASHIBARA

The color of the line on the side has not been changed because the red of

the logo is the same for NAGASE.

* Because it was expected that that the e-mail address would be longer than NAGASE,

slight adjustments are required such as eliminating the word

“e-mail” or moving the address slightly to the left.

There should be a margin of at least 5 mm.

[Front]
JEgod AR MR
R HHERS - LR T700-0907
AR WLl A3 113
) HALE Gl 15 2 L T ‘
EF“ﬁ‘A_‘ j\(EB Tel: 086-224-4311 Fax: 086-224-8492
E-mail: taro.heisei@hayashibara.co.jp |
http://www.hayashibara.co.jp/
NAGASE Group
[Back]

Taro Heisei

Section Manager
Finance Division
Public & Investor Relations Section

HAYASHIBARA

NAGASE Group

Hayashibara Co., Ltd.
Nihon-Seimei Okayama Bldg.

1T Shinkan 1-1-3 Shimoishii

Kita-ku Okayama 700-0907 JAPAN
Tel: +81-86-224-4312

Fax: +81-86-233-2265

E-mail: taro.heisei@hayashibara.co.jp
http://www.hayashibara.co.jp/
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5-1-2

Design System

Letterhead

The letterhead design is given below.

Refer to the delivery data if more detailed information is needed.

Type A group companies should change the company name appropriately.

m Japanese version

Size: A4 (when printed)

Font: MS P Mincho

Units: mm

15

65

14]

1lpt ———— wisin
R W

LETHNSNOTHED L,

MNAGASE

2010410 4 1 H

DOMT

B R
R IO
JEEAL AL L

KT, EEADPLEPELLEL TBROTHREEML

T ETIWHOILLBBOML LT ET, TR0

CoNN

CiEHEND,

L3
TTel: 03-3665-X X X X Fax: 03-3665-X X X X

I

BRIz T

e

S

4 9pt

m English version

Font: Times New Roman Regular

15 65

14]

11pt —

MNAGASE

October 1,2010
Dr.Robert Jones
Jackson Consulting
Suite #2

33 Jefferson Square
Boston

USA

Dear Dr.Jones,
Thank you very much for all the information you have given us and for your excellent advice on
thequestion of how best to approach the Paris project. We have passed on the material you sent us to

Ms. Collins, I feel sure that she will find it invaluable.

My present plan is to be in Boston in the first week of October, and I shall very much appreciate

havingthe opportunity to discuss this matter with you further before the conference,

Tlook forward to meeting you again, and to exchanging views with you and your colleagues.

Sincerely yours,

Ichiro Nagase

Manager

Project Planning Group

e

NAGASE & CO.,,LTD. 2
-1 Nihonbasti-Kobiriacho C 5o 1038355 IAPAN 4
Tel: +81-3-3665-xxxx Fax: +81-3-3665-xxxx

]
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5-1-3 Design System = Envelope (chokei 3; with window, small)

The envelope design is given below.
Refer to the delivery data if more detailed information is needed.

Type A group companies should change the company name appropriately.

m Chokei 3 m With window (“shipment guide enclosed”/“invoice enclosed”)
Size: 235 mm x 120 mm Size: 120 mm x 220 mm
Font: (Japanese) Ryumin R-KL; (English and Font: (Japanese) Ryumin R-KL; (English and numbers) Adobe Caslon Regular
numbers) Adobe Caslon Regular
Units: mm
30 40
40
3 | 95 50
B 95
s ANAGASE
Fifi
:4: 7 pt., spacing 10 pt. } } } B
1 5 50 1 § 50 35
ANAGASE & 4| | ANAGASE 5
RAESHAR & 4 - HERHARE E
; R R
80 3 80 2
: | : |
£ {Ed
A
10] | 1 1
:4: 7 pt., spacing 10 pt. 4 7 pt., spacing 10 pt.

% 'The color of the envelope recommends the white system.



5-1-3 Design System | Envelope (kakukei 2, document envelope)

The envelope design is given below.
Refer to the delivery data if more detailed information is needed.

Type A group companies should change the company name appropriately.

m Kakukei 2 m Document envelope

Size: 330 mm x 240 mm Size: 340 mm x 250 mm

Font: (Japanese) Ryumin R-KL; (English and numbers) Adobe Caslon Regular Font: (Japanese) Ryumin R-KL; (English and numbers) Adobe Caslon Regular
Units: mm

A NAGASE

e

Aspects such as position and size are the same as for “kakukei 2” to the left.

¢ 'The color of the envelope recommends the white system.



5-1-3 Design System | Envelope (with window, large)

The envelope design is given below.
Refer to the delivery data if more detailed information is needed.

Type A group companies should change the company name appropriately.

m “Shipment guide enclosed”

30

40
95

’:ﬂ‘[ﬁffﬂﬂ'%ﬂ»ﬁﬁ' Ea

13pt

X

!
5.2 8.5 pt., spacing 11.5 pt.

¢ 'The color of the envelope recommends the white system.

¢
|

‘Invoice enclosed”

Size: 305 mm x 222 mm

Font: (Japanese) Ryumin R-KL; (English and numbers) Adobe Caslon Regular

38
14] 50
‘ 95
12— 70
sl | ANAGASE
””T”””” - I &4
,,1,, | I
"""" - |
5.2 8.5 pt., spacing 11.5 pt.
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5-1-3 Design System | Envelope (for overseas, for overseas with gusset)

The envelope design is given below.
Refer to the delivery data if more detailed information is needed.

Type A group companies should change the company name appropriately.

m For overseas m With gusset
Size: 365 mm x 265 mm Size: 428 mm x 242 mm
Font: Adobe Caslon Regular Font: Adobe Caslon Regular
Units: mm

120 70

A NAGASE

NAGASE & CO,LTD.
TOKYO OFFICE
5-1 Nibont

unscho Chuo-Ku Tokyo 103-5355 JAPAN

2
8.5 pt., spacing 11.5 pt.

¢ The color of the envelope recommends the white system.

Aspects such as position and size are the same as for “for overseas” to the left.
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5-1-4 | Design System | PowerPoint

There are two PowerPoint designs. The most appropriate one should be selected.

Refer to the delivery data if more detailed information is needed.

Type A group companies should change the company name appropriately.

Cover slide

Interior slides

Section content slide

Sub-section content slide

m Type A

PRESENTATION TITLE

SUB TITLE

ANAGASE
01 |izrse

ANAGASE

W s A—

ANAGASE

SRR -1

m Type B

ANAGASE

PRESENTATION TITLE

SUB TITLE

ANAGASE

ANAGASE

HEHER -1
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5-1-5 | Design System | Employee ID

The employee ID design is given below.
Refer to the delivery data if more detailed information is needed.

Type A group companies should change the company name appropriately.

m Front

Size: 85.6 mm x 54 mm

Regular units: mm

2 35

o

oN B

16pt
10pt

10pt

4 22 | | 22 P4

30

m Back

4 A
41 ‘

10pt R
7.5pt, e RS OM R S L A HR L REICIEBE R BEBIC LY
SpAcing L3P | ef 2o pssieats 2 MU & — € X 2 4REE L. RAEORRZ LT,

HEOWHOR | & A~OEBI S0 5o
0.25pt j

EEEE

PBRICEBICEN— RZHTUMANSRAPT WMIBICERT S L

FAN— REF OB D BRONES BISEDH D LAaNT & |
4.5pt; (e AN—RBRHPEELTVBLOTHHOTRE AT IOTE L HROBREC BT 5 L]
spacing 7pt. FAEA—REMACHS WELBNTE :

RIS AN — RERONCENT T & 00
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5-1-6 = E-mail Signatures | Basic Settings

The design for e-mail signatures is given below. Aspects such as wording and order of items should be used as given below.

*The employee’s position appearing in the signature is the one on the business card.

m Japanese
Font color: black

Recommended font: Gothic font available on the computer

Size: Bold should be used only for “NAGASE Group,” all the others should be parallel.

Employee name —— :FEXZ j\(EB (Tal"O Heisei)

Company name in English — NAGAS E GrOu p

(use bold to make it larger)

Company name ————— RFBEFMRISL
Department name ——— $¥ﬁ%§

Position ————————— BE

Address
Phone and fax ———————— Tel: 03-3665-xxxx Fax: 03-3665-xxxx
Mobile phone number ———— Mobile: XX Xx-XxXX X=X XX X

E-mail address —— E-mail: taro.heisei@nagase.co.jp

URL http://www.nagase.co.jp/

A dotted line (single-byte hyphens) should be inserted between the name and
company name in English.

T 103-8355 RREBHFRX H A\ FHET 5-1
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5-1-6 E-mail Signatures Examples for European Languages, Chinese, and Japanese + European Language

The following are examples of e-mail signatures for European languages, Chinese, and Japanese + European language.
Color, font, size, and other aspects are the same as those for Japanese.
* Employees who regularly handle a large volume of Japanese and English e-mails can use the Japanese + European

language signature given to the right.

m European languages m Chinese

Taro Heisei R N:

NAGASE Group NAGASE Group

NAGASE & CO,, LTD. KRSt
Corporate Strategy Office El R E
Manager R

T103-8355 RREBHRX HAHNHE] 5-1

Tel: +81-3-3665-%X X X X Fax: +81-3-3665-X X X X
Mobile: $#81-X X-X X X X-X X X X

E-mail: taro.heisei@nagase.co.jp
http://www.nagase.co.jp/

5-1 Nihonbashi-Kobunacho Chuo-ku Tokyo 103-8355 JAPAN
Tel: +81-3-3665-xxxx Fax: +81-3-3665-xxxx

Mobile: +8T1-xx-xxx x-x X xx

E-mail: taro.heisei@nagase.co.jp

http://www.nagase.co.jp/

m Japanese + European languages

SERR KER / Taro Heisei

NAGASE Group

RBEZERRST / NAGASE & CO,, LTD.

FEAEE / Corporate Strategy Office

2K / Manager

T 103-8355 HRHBHRX HALE/AE 5-1

5-1 Nihonbashi-Kobunacho Chuo-ku Tokyo 103-8355 JAPAN
Tel: 03-3665-xxxx Fax: 03-3665-xxxx

Mobile: xxx-xxxx-x X X x

E-mail: taro.heisei@nagase.co.jp

http://www.nagase.co.jp/
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5-1-6

E-mail Signatures

Examples of Prohibited Use

The following unique fonts, colors, and design should not be used because they will undermine the corporate image.

m Do not decorate

Do not add unnecessary elements, such as decorations.

DAt ST

R KER (Taro Heisei)

NAGASE Group

RBERKAST
FEURE
R

T103-8355 R RX HAE/\FHHET 5-1
Tel: 03-3665-xxxx Fax: 03-3665-xxxx
Mobile: xxx=xxxx-xxxx

E-mail: taro.heisei@nagase.co.jp
http://www.nagase.co.jp/

D G A

m Do not use highly individualistic fonts.

Fonts other than general Gothic are prohibited.
Do not use highly individualistic fonts such as cute ones or
calligraphy ones that have a traditional feel.

Frmx KEF (Taro Heisei)

NAGASE Group

EmEFHR QA
¥ konE
£33

T103-3355 RAABPRE B A/ FET 5-|
Tel: 03-36b65-XXXX Fax: 03-3665-XXXX
Mobile: XXX=XXXX-=XXXX

E-mail taro.heisei@nadase.co.jp

ht4p://www.nadase.co.jp/

m Do not change the order of information
or colors.

Rules regarding wording were developed out of consider-

ation of ease to understand and see for people outside the

company. Do not change the order of information, add

colors, etc., at your own discretion.

NAGASE Group

RBEEKRAST
ERYRRE
ESS

SER KER (Taro Heisei)

T103-8355 BREBHRX B A/ AHE 5-1
Tel: 03-3665-xxxx Fax: 03-3665-xxxx
Mobile: xxx-xxxx=x X x X

E-mail: taro.heisei@nagase.co.jp
http://www.nagase.co.jp/
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- 5-2 Design Examples

5-2-1 Website
5-2-2 Office Entrance
5-2-3 Event Booths

5-2-4 Event Product Explanation Panel
5-2-5 Product Catalogs
5-2-6 Magazine Ads



5-2-1 | Design Examples | Website

The following is an example of a website. The following example should be used as reference.

|| Website aae < > | nagase.cojp & jua} a [+]

The logo with tagline is located in

the upper-left corner. @ NAGASE

Effective use of NAGASE RED is Bringing it all together L@, AR, BFHR, I . RRASSOR AR CERES

made on a large portion of the site. . — 22— mEEn IRUEERIEE) CSRURHE-#2) .
Recommended size: 960 px.

B#8E | English | &z

GLOBAL
NETWORK

Ja—NILxyR7—T

—a—AYV—-R rssfy -®

2015%03A16H
2015403806H
2015403H02H
2015%03A02H
2015%02H16H
2015%02H06H
2014%11H05H

BEOHADEANICET2EH5T

"7t BMAAVIL RUY Y $iFE5E

BERESLUCAERS

REE£EY2—T7)—Lit BR XABERRBRSM 57 RIL
4ARTERAERES

510088 HIMMFH/ES

2015F3AME 2+ RERAROBASE

LIRS E ]

BEELHHSE -5

2010401829 HHHLVCHHFRUEBEFMRLIwebT 1 McTFBLEWN
20074078118 MR—¥97ILDVD7 LAV —% RREEEZE T 2HRECEAOBEHRAN
BIY« Y RO THRERR—IDRRENET.)

BABRIREEST | YYAPSHBEHL>T | VY=IPIATFFRIS— | H1hIvT COPYRIGHT & 2015 NAGASE & CO., LTD. ALL RIGHTS RESERVED.
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5-2-2 | Design Examples | Office Entrance

A conceptual example of an office entrance is shown below. It should be used as reference.

*Type A group companies should use the corporate logo + company name logo (p. 24).

m Office entrance

Effective use is made of NAGASE RED, and the corporate logo is located in the center
of the wall.

B A NAGASE

Do not use italic.

/M NAGASE
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5-2-3 | Design Examples | Event Booth

A conceptual example of an event booth is shown below.
It should be used as reference.

m Event booth

The booth incorporates various elements including a product explanation panel, and
effective use is made of the thick line with slanted cuts that runs across the booth and the

NAGASE-Scape, which creates a uniform corporate image.

W ANAGASE A

Bringing it all together

W 2ANAGASE AN

Bringing it all together
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5-2-4

The following should be referred to as an example for logo placement and templates for product explanation panels.

Design Examples Event Product Explanation Panel (Template Design)

Further, refer to “Corporate Colors / Color Palette” (p. 46) for information on the color scheme for the face.

m Basis design
Recommended size: A1 (591 mm x 841 mm)

A NAGASE

m Placement of the group company logo

A NAGASE

e
cl'-‘emesx;(

Logos other than NAGASE should be placed center
in the lower part of the page.
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Product Catalog (Logo Placement)

5-2-5

The product brand logo is placed in the upper-right corner.
particular material in order to create the most effective balance.

« 'The size and position are determined taking into consideration the

Design Examples
The following examples should be referred to for information on the placement of the endorsement logo and various

product brand logos in catalogs.

m Logo placement

'The product brand logo should be placed in the upper-right corner, and the endorsement

logo in the lower-right corner.

BRAND LOGO

«—— 'The endorsement logo is located in the lower-right corner

Q=
Nagase @V
ChemteX "
NAGASE Group
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Product Catalog (Background Color)

Design Examples

5-2-5

m Dark background
With dark background colors, if it is difficult to see the logo, the
NAGASE Group with white lettering can be used as a special case.

BRAND LOGO

should be used.

The following should be referred to for information on using the logo with different background colors.

m Light background
With light background colors, the normal colors for the logo

BRAND LOGO

Nagase
ChemteX

g
'\

NAGASE Group

With light colors,
NAGASE RED is used

NAGASE Group
If it is difficult to see the “NAGASE Group”
logo because of the background color, white lettering
can be used as an exception.
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Product Catalog (Actual Example)
m HAYASHIBARA TREHA®

5-2-5

Design Examples
The following is an actual example of the placement of the endorsement logo on a catalog. This should be used as reference,

and the various aspects incorporated when creating the catalog for particular companies.

m Nagase ChemteX DENA TITE®

DENATITE®

BESUERA LR+ #iE
BRAFHR - TREEA [
EPOXY RESIN For Electric & Electronics |3
wehnyoy

I%R | 201058

Ch
NAGASE Group

HAYASHIBARA
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m Horizontal version

[543 50 |

TREE IO V@K

o0 ©

EREDRO V0 LEREEY

RARDwH P TR VRN CER RV EDEOT

e e BN

FTMENA—ATARND—L W E 0

A=A O ER Y S o M0
RN 0 L
RS RO - no = P

TR ITER R — THA S B

EEREAEL”
W00 ND—L RV EE Y
ELEEEHROTULHE VS S wh°
TR EINRD |
NRASS SIIESEY

HHOMERLRQV S i

REEEGRAR T

Magazine Ad

m Vertical version

]

MO L KEEVREBRER- S VERIK

B e AmE

IR — o0 o FERE S BL VR EREIEN
BRI PTG VBEIRCEERVEDE0T
FHIMON=A—AMN P AD—LIVEE 0

M= ARLER VOV TR — o o @wiE e

DR N A0 P LRI D 3 DR

ERUNS— O EREMREE 0w - vo P

e TERR Hae 2% — TH A=K

it all together

EEREVR”

e

inging

TERYEDORD)

Br

WRADR VSRS EY”

MANAGASE

A SIDE LR W4 S S n°

A sample magazine ad is provided below.
The logo with tagline should be used for ads.

5-2-6
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